
The Social Selling Mindset.

By: Crystal Vilkaitis
Retail Social Media Expert



Are you ready to…

• Have the phone ring more?!

• Get more people in your store?!

• Increase sales?!

• Gain confidence?!

• Stop wasting time on social media?!
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Crystal Vilkaitis

• Social Media: 10 Years

• Exclusively Retail: 7 Years

• Founder of Social Edge: The 
best place online for retailers 
to learn social media.
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Seminar Overview

• What the Social Selling Mindset is

• Florist social media success examples

• Case studies of retailers: Goals, tools used, 
results

• How to take today’s seminar further with your 
own social media



Socialnomics, 2017



Doesn’t Have the 
Social Selling 

Mindset

Has the Social 
Selling Mindset





The Social Selling Mindset

SELLING =
Products

Price
Customer Service
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Social + Selling











Which bucket are you in?
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Anna’s Flowers Results:

• Workshops sell out

• “We added 6 more workshops to meet the 
demand!”

• “We had a line of 70 before we opened, and at 
one point a line of 200 people at check out!”

• Weekly in-store traffic, check-ins and reviews



Anna’s Flowers Results:

• Consistent themes







The power of ads.
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Video Tools

• Ripl

• Legend

• Animoto.com



Editing and Creating Videos

• Wave by Animatron
• Starts at $39/month



Video Content Ideas

• New product arrivals! Unboxing, wearing items, 
demo/how to use it

• Timely (take a step further – add a coupon)

• Live from events

• Something unique or special about you, your 
store 

• Sale or event info



Video Content Ideas

• Product shots from weddings

• Deliveries of the week

• Flower care tips

• Preserving flowers

• Current bridal trends



Content Ideas for Lives

• Local events/local info/local businesses

• Contests - details, last chance, winner(s)

• Behind the scenes & markets

• Staff favs, popular arrangements

• Interviews – customers, staff, brides, store 
owner, local influencers, partners, growers

• FAQs 



Content Ideas for Lives

• DIY arrangements using loose flowers

• Flower facts

• Gift guide

• Prom style previews

• Behind the scenes at your growers

• Go along on a delivery

• New seasonal arrivals





Cloud Nine Pajamas



Offer Ads



Offer Ads



Offer Ad Results:

• Spent $500 on a Facebook Offer Ad 

• = 35 sales; over $7,000

• Customers in store weekly from social media

• Customers call to put items on hold

• After using social media, they eliminated other 
advertising channels!













“I HAVEN’T BEEN THIS EXCITED 
SINCE MY HUSBAND AND I MADE 

OUT FOR THE FIRST TIME!”
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12th St. Shoes Success!

“We had our busiest event in 
12 years. 

We were slammed!”



Best Ad for Retailers:

• “Most Recent” Engagement -> Post





A few targeting options 
available:



Warm Audience = People who know you

• Website traffic (website custom 
audience)

• Email list

• Current Fans/Likes

• Create lookalike audiences out of the 
above



Detailed Targeting:



Website Custom Audience





The Pet Authority Results

• “I have never had a new 
product move that fast 
when I put it on 
Facebook.”

• 6 more people on 
average a day



The Pet Authority Results:

“What did I do different?
Social Media is it.

Oh, and I also cut my regular 
advertising that I do on the radio by 

$1,000 in April!”



Skirt



















Facebook Live + Ads

• Spent $100 to promote 

• “We ran out of flowers!”

• 32 orders

• Just under $3K in sales



Target Customers Who Have 
Engaged/Watched a Video



What do all these retailers have in common?



What’s next?



If you’re ready to transform your 
social media, enroll in Social to Sale.



Doors closed September 20th, but 
we’re keeping them open for the 

SAF Boston Profit Blast!





What to expect:

• A complete social media strategy

• A trained & savvy social media manager

• Posts that actually get engagement

• Larger, raving audiences 

• A tracking system to monitor results

• Decreased cost per spend on Ads

• Sales from social. Social to Sale!







SAF Partner Offer: Save 20%!



60-Day Money Back Guarantee

Lifetime Access + Automatic Updates

Investment: Pick the Best Option
One Payment of $1,597

Three Payments of $597



Plus, You’ll Get 3 Months of Social Edge 
VIP, for Free! 

• 2 Q&A Sessions/Month

• Monthly Hot Seats

• Additional Training & Accountability 

• Private Facebook Community + Support



Offline Conversion Tracking & 
Traffic Tracking



We don’t have a choice of whether 
we do social media.

The choice is how well we do social 
media.



Take Action on Your 
Social Media!

Thank you!

Crystal Vilkaitis
crystal@socialedge.co


